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Knowledge-based View of Multi-National Corporations
Hymer (1960)

Brouthers et al., 2001; Dunning, 1995;
Penner-Hahn, 1998

Serapio &
Dalton(1993, 1999)

Serapio(1995)

Florida & Kenney(1994)
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(Kurokawa et al, 2007)

1994 MIT Von Hippel (1996)
Thomke Von
Hippel
Thomke, and von Hippel
2002
Ho et al (2005) 1962 2001 40
7.3 / 6.6 /
3.2 /
12.7 /
/ /

(  Erickson
and Jacobson 1992)

McAlister, et al., 2007; Ho et al. 2005) /
/

iPod

Yamada and Kurokawa 2005
1995 95
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iPod

Operational System

95
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95



McMath (1998)

Colgate-Palmolive
100 100

50 60 2003

2003
2003
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2003

25
25
5,677
18 1,171 20.6
679 11.9
626 11.0
22.9 5,677
425 7.5
36.3
425 /1171
425 198  46.6
105 247 29 6.8 21 4.9
425
82.0 18.0
425
26.1
83.1
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425

MBA

14

.148***

.181%**

-.054

.038

. 2647%**

.067

R2 .076
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4.5

(n=425)



2006 720
Guanghua 2006 11 12
309
( =720)
15 60

19 20 30 40 50 65
100 6.2 20.1 25.2 17.8 19.7 11.0
51.6 3.2 10.5 13.2 9.4 9.9 5.4
48.4 3.0 9.6 12.0 8.4 9.8 5.6
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15 19 20 30 40 50 60 65
100 9.4 25.2 26.2 17.2 12.6 5.0
52.4 4.9 13.2 13.2 9.0 6.6 2.6
| aws | 45| 10| 10| 82| 60| 24

* p< 0.1, ** p< 0.05, *** p<
0.01)

Semenik, Zhou, Moore 1986; Pollay, Tse
and Wang 1990
Hofstede 1991)
collectivistic societies
Yang (1996)
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Product Price
Perception Perception
H7 H8
H5 -
- Involvement Reliance
Modernity I I in > upon
1. Openness & Risk-taking i Advertising » Advertising
2. Matenialism
3, Need for information Attitude Acceptance
toward H6 of
H2 Advertising . Advertising
420
2006 10 2007 3
61
14.9
2007 Fortune Global 1000
35
200
38
10
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20.2
80.5
37.2 72.8
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Knowledge Flows
between a Firm
and Customers

F 3

Hi Corporate

H1

Knowledge Flows
between Main
Businesses and
New Businesses

Tsai, J. (2007)

GE

r Y Performance

H2, H3, H4

Moderators

-NPD Strategy
-Marketing Orientation
-Knowledge Tacitness

www. Flyer alk.com

youtube.com

(http://www.ge.com/imaginationtheater/#home/everyday/samurai)

PETCO www.petco.com
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PETCO 44

The Pew Internet and American Like Project , 35%

15 Tsay J. “Power to the
People“Customer Relationship Mangazine December 2007

Grosso, C, A. G.
Shenkan, H.P. Sichel “A reality check for online advertisement 2006,
Mckinsey Report

"fan club".
""user group"

2008 4 6
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